Marc E. Wenning 
_









Phoenix, AZ   *   marc@wenningcreations.com   *   (623) 266-7028

Objective:
A career that will allow me to use the SEO experience gained in my past and current position and to build upon that experience and continue to grow my abilities.
Summary of Qualifications:  Bachelor of Science – Software Engineering.  Formal educational background in web based technologies:


Web Position Gold, Clicktracks, Web Trends, Urchin, Textpad, Dreamweaver, Photoshop, Illustrator, HTML, XML, CSS, Java Script, Flash, Acrobat, MS Office, 3D Studio Max, Access, ASP.Net, VB.Net, UNIX, MySQL, SQL, AJAX, Visual Basic, C#, MOSS 2007, Infopath 2007.

Education and Training:


*
University of Advancing Technology

Tempe, AZ

          4/2004


Bachelor of Science – Software Engineering.  Emphasis in Web Programming  


*
Ball State University



Muncie, IN

          12/1995


Bachelor of Arts – General Studies.  Emphasis in Marketing and Communications
                      *
MCTS - Microsoft Office Sharepoint Server 2007 - Configuration

          7/2010

Experience:


*     Pinal County


                Florence, AZ

08/2006 to Present



Digital Programmer/SEO/SEM Specialist
· Perform daily web updates to the county website, using HTML, ASP, Java Script, SQL, Access, ASP.Net, CSS, AJAX all coding done with Visual Studio
· Create online applications for the different county departments, to reduce paperwork
· Provide web statistics to the departments
· Make sure that the current pages and new pages for the site are search engine friendly 
· Configuration and Development  in a MOSS 2007 Environment
· Using Infopath to create interactive online forms 

*
Cramer Krasselt


Phoenix, AZ

07/2004 to 08/2006



Digital Programmer/SEO/SEM Specialist
· Responsible for all SEO efforts for client sites.  Use Wordtracker and discussions with client to create keyword list, create descriptions, META tags, titles and alt tags for client sites.  Work with copywriters to make sure keywords and search phrases are incorporated into copy on the site. Submit the sites to search engines after optimization. 
· Use Web Position to monitor the performance of the keywords in the search engines, and to make ongoing recommendations and changes.

· Use Clicktracks for statistics analysis of site, also familiar with Web Trends, Urchin.  

· Use Atlas to deliver banners and monitor adwords campaigns with Google and Yahoo and provide reporting on a weekly basis and recommend necessary changes to campaign.

· Perform daily/monthly maintenance, build out of redesign or new client sites using HTML, ASP, Java Script, SQL, Access, ASP.net, CSS, XML, all coding done with Textpad 

*
Interactive Sites


Scottsdale, AZ

11/2003 to 07/2004



Part-time SEO/SEM Specialist
· Used Wordtracker and Overture to optimize keywords on the client sites
· Created descriptions, titles and alt tags for client sites, also optimized copy to include keywords
· Created online advertising campaigns for clients, placed banners, buttons, and text links on both pay and free directories to increase traffic to site
· Provided keyword tracking and traffic statistics for sites

*
First American Payment Processing
Tempe, AZ

9/2003 to 11/2003



Web Design/Programming Intern
· Responsible for testing new web application and reporting errors to be repaired prior to mid-November launch date

· Assisted with the implementation of new stored procedures to better access merchant database

· Used ASP and SQL to accomplish tasks


*  
Best Buy




Phoenix, AZ

2001 to 7/2004



Senior/Product Specialist

· Responsible for training new hires in the department
· Second in charge, ran the department when supervisor was off
· Assisted customers with their home theater purchase
